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REMARKS 



Claims 1-26 arc pending. Claims 1-26 stand rejected by this Orilce Action 

Claim RcicctmnN -35 DSC §10,^ 

Claims 1-26 arc rejected under 35 TJ.S.C. 103(a) for uilegedly being iinixuc ilabic over 
US 6,356,903 (Baxter) in view olUS 6,236,994 (Swarl/.) and US 6,574.609 (Dovns) Regarding 
claim i, the Applicant has amended the claim to include the features of "applying b ■ computer 
these key considerations and processes to the systeni design problem witli the assi aance of a 
framework sfiowinci basic content management and delivery clement relationships to provide 
personalized content for o customer, vvlicreby such a solution to the system dej ign problem is 
produced, and wherein the pcrsonnii/.od content is in accordance with tho a1 least one 
customer's user preferences and al least one business objective^'' and "del vcring the 
pcrsonaii/.cd conlcnt to the c\istonier. further comprising: selectin$>; a delivery chan >cl from a 
plundity of delivery* chunneis in accordance with the al least one customer's u^ er f references; 
and dislribiUing the personali/ied content over the selected delivery chajinel." (Hraph; sis added.) 
The amenthnent to the firsl fealure is supported by the specification as originally llk\ . e.g., page 
15, lines 19-28 and page 17, lines 15- page 18, line 8. The amendment to the sccon 1 feature is 
also supported by the specillcalion as originally filed, e.g., page 12, lines 22-30, ptge 15, line 21- 
25, page 30, lines 22-34, and figure .3(eiement 322), The combination of Baxter, Swi rljc Downs 
dcK*s not teach or even suggest these features. Referring to i-igt^rc 9, it appears tha-. Ba c(er merely 
tetiches a personalization process that uses a user profde and does not teach or even uiggesl the 
feature of ^'applying by computer these key considerations and processes to the sy^ .em design 
problem with the assistance of a framework showing basic content management a id delivery 
cfcmcnT rclatiotiships to provide personalized content for a customer, whereby suoh solution to 
rhc systcn^ design problem is produced, and wherein die personalized eontCTU i;- in lecordance 
with the at least one customer's user preferences and al least one business nbje live/' 'I'he 
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merely Tenches (Cnhimn 12. lines 36-39.): 

I'he Secure Digital Content l^iecironic Di^ilriblltion System 100 could bcdcpK ycd 
in ij variety oj' cur^sumcr and biisincss-to-busincss services lusing bi)lh rcw md 
existing distribution channel^i. 

I lowcvcr. Downs docs not teach or oven suggest the lecture of ''delivering tlie p -rsonalizcd 

content to the customer. Junhcr comprising: selecting a delivery channel iron: a tkiralily of 

delivery channels in accordance with the at least one customer's user prefer :nces: and 

distributing the personalized content over the selected delivery channel". The teachinj. s or(3axter 

and Swariz do not make for the deficiencies of Downs, Thus, claim I is patcntablt- ovt r Baxter in 

view of Svvartz and Downs. 

Similarly, the Applicant has amended claim to include second logic mechanism for 
determining key processes for use in developing a sohition to a system design pi;iblem, the 
system design problem being the determination of wJiat content management ai d delivery 
products and proces.scs to implement^, and how to implement tliem, wherein the ke; processes 
comprise; workllow tracking for content elements, capture and use of at leant .>ne customer's 
user preferences, application of buvsincss rules (o user preferences to dclcnTiiric lul irc content 
developmciU- access control ibr the content management system, and me.tad: ta capture 
inchiding author, date of creation and topic: and applying these key considcraliorii an I processes 
to tlio system design problem with the assistance of a framework showing ba ic content 
nKtnagejncnl and deliver^' element relationships to provide personalized content for ; customer, 
whereby such a solution to the system design problem is produced, and wherein tne p :rsonali/.cd 
content is in accordance with the at least one customer's user preferences and a least one 
business objective^' and "^i third logic meehanism that delivers the personal ^^cd coi tent to the 
cusu>mer by selecting a delivery channel from a plurality of delivery channels in accoi dance with 
the at least one customer's user preferences and by distributing the personalized conti nt over the 
selected delivery channel." Also, the Applicant has amended chnm 23 to inchidc "apr lying these 
key considerations and processes to the system design problem with the f:ssis ance of a 
framework showing basic content managcn>eni and delivery eiemcni relationships to provide 
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personalized coiitcnl for cusioaicr. whereby such a soliilion \o the sysleiii dciign problem is 
produced, and wherein the personalized content is in accordanec wiib (he at least one :ustonicr's 
user preferences and ot Icitsl one business objective*' :ind "delivering the pcrjionali/.et content [o 
the customer, further comprising: selecting o dehvery channel from ii plural ly ■ dchverj' 
channels in iiccordancc with the at least one cuslomer\s user preferences; and dislr baling ihe 
personah/ed contem over the selected dehvery channel," Claims 2-8. 10-::2, ind 24-26 
ultimately depend fron^ claims 1 , 9, and 23 and are patentable for at least the above rt asons. '!1ie 
Applicant requests reconsideration of claims 1-26. 
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CONCIJJSiON 

Appiicnnis submit thai claims 1''26 arc in condition for allovvancc. Shoul-J th- Examiner 
linvc any ciucstions, llic bxamincr is invited To contact the undersigned at ihc numb t scl forth 
bclovv. 



Respectfully submitted. 



Dated : January 7, 2005 /^.■yw- ^'-fy ^fp-^g^?^^ - 

KcDiicli) F. Smolik 
Reg. No. 44..344 

BANNER & WJTCOFF, L I r.>. 
Ten South Wiicker Drive 
Chicago, lllii\o(S 60606 
Phone: (312)463-5000 
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